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Semester -1 -OPEN ELECTIVE -1
Social Media and Communication

Sr. Heading Particulars
No.

1 Description of the course:: The course will introduce students to the world of social media
and communication past and present. It will help students to
navigate the digital landscape and explore social media usage
for interpersonal communication and academic purpose. The
course equips students with skills to pursue higher studies and
career opportunities in social media such as social media
management, content creator and others.

2 Vertical : Open Elective 1

Type : Theory
4 Credit: 2 credits
5 Hours Allotted : 30 Hours
6 Marks Allotted: 50 Marks
7 Course Objectives:
1. To understand traditional and modern social media.
2. To understand the relation between social media and academics.
3. To recognize the importance of social media

8 Course Outcomes:

After completion of the course, learners would be able to:

1. Recognize the difference between traditional and modern social media.
2. Establish a co-relation between social media and academics.
3. Develop better understanding of various uses of social media platforms.

9 Modules:-

Module 1: Social Media: Past and Present

1. Concept of social media
2. Brief history of social media
3. Early social media platforms

Module 2: Modern Social Media Landscape

1. Instagram, Twitter, Tik Tok and Snap Chats
2. Use of social media in interpersonal communication
3. Use of social media in Academics
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11. | Internal Evaluation : 20 Marks
1-Classroom Presentations/ Assignments - 10 Marks

2-Essay Submission/ Book review/ 10 Marks
Field Visit Report /
Educational Activity Report

12. | Format of Question Paper: for the final examination
Time: lhour Marks: 30
Note: Q.1. Essay Type Questions ( Based on Unit I).Marks 15
Q.2. Essay Type Questions (Based on Unit 11).Marks 15
Q.3. Short Notes/Problem(Attempt any two out of four Based on all Units).Marks 15
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