Paper / Subject Code: 86009 / Marketing: International Marketing -

Total Marks: k5
Duration: 2 ¥ hrs gl
N.B.: 1. All Questions are compulsory

2. All Questions carry equal marks

3. Figures to the right indicate full marks

Q1 A. Fill in the blanks with appropriate option: (any A\)"f
1. Custom Regulations are barriers.o
a. tariff b. non-tariff c. political
2. Direct Exporting means exporting the product
a. by joint venture b. through middleme 1
d. by the manufacturer himself g
3. is horizontal expan \
a. Merger b. Diversification
4. International marketing research facili
a.
c.
5.
a
6
a
7

initial entry in foreign market
expans1on of domestlc marketin;

d. 1956

(any 7) )

1 Dumpmg 15 a fa1r pracnce for entry i fotelgn market.
) rtmg firm belleves that every country is unique and

4. ‘Llcensmg is. a term used to desérlbe the exchange of the products and services for other
&r ’fprodu 5

e ,EU 1S the mtematmnal orgamzatlon that oversee the global financial system by following
~ the macroveconomlc pohcles of its member countries.
6 ""Packmg rcfers to. the transport of container

I /Segmentatlon accordmg to life cycle stage, age, occupation is known as behavioural

& segmentatlon o
’4.,A compound duty is a flat sum per physical unit of the commodity imported or exported.
_Culture prescrlbes the kinds of behaviour considered acceptable in a society.
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