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Instructions: |
1. All questions are compulsory. L REGULAR |
2. Figures to the right indicate full marks. — ——— —J
3. Draw neat diagrams wherever necessary.
4. CO (Course Outcome), KL (Knowledge Level).
- Q.1 1 Aitempt any | ONF. oflhe I‘n!luwmg (15 marks ear:h) [15) CO'_s .- KL';_
(a) ‘ A skincare company is Iaunchmg an organic face wash targctmg women  Col, | LJ._
I aged 18-30 years. Explain various types of influencers and suggest the  CO2
| appmpnatc type of influencer should the company choose here and why?
| (b) | Design a successful influencer campaign of your choice. Co3 | L6 |
— . — —~ B
Q.2 Attempt either A and B or C and D from the following: [15]) | CO’s l(L‘s,_
(a) | Define influencer marketing and list the characteristics of Influencer | [8] | CO1 | LI
| Md]'k{.lmg o
(b) | Describe thc ct]'ucal concerns in influencer marketing,. [7] | CO4 | L2
: - OR
(c) f Anaiys‘. the formats ofcontent creauon. 18 [8] | CO3 | L4
| (d) Jusuf}' how -;mrylcllmg is unponam in mﬂuenccr markctmg {‘?] CO2 | L5
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