Program: S.Y.B.Com (MS) Semester: III_ Program Code: UGMS02
Course:  Marketing Research Course Code:  NUMS302
Duration: 2 Hours  Examination Pattern: NEP-Autonomous- External Max. Marks: 60
Instructions: o Examination: |
1. All questions are ¢ A
2. F ig::'es to the righlc|I ir:gil:::’tzwfull marks. REGULAR
3. Draw neat diagrams wherever necessary. o
4. CO (Course Outcome), KL(Knowledge Level).
[_Q_I h___Attcn‘.IEI;c-l'ulluwing._ - [15]
[_ E an Ihcmnl-cs;th :H;I ;Er;.priute_answer from the alternatives |08]
given,
B _ l _BuymL habits, Eﬂ patler;s a;danauyajt}f are a part of
under scope of Consumer Research. ]
o —'_Ma:kzt_Se-.én_m;muun b. | Consumer Behaviour
___ c. J_mupculwc Analyﬁ L_d_ Ennsumﬂ' Perception
11 E{r.wu.wmg Jnumnls is method of data collection,
B a. I |:sr|mar3-r I _h ‘ secondary o
o | oral . l_d. written o
-_[II Ag g,und research dr.mgn should be B so that it can allow
| ‘ adaptation and discovery as new insights emerge.
| a |Flexible | b.|Confidental col,
: _E._._Dbjﬂttl‘-"ﬂ __Jl d_ Pracﬁcnl_ a . L COz,
| IV | Which of the following is NOT a primary source of data in C03,| L1
| |_ larkv::u_rm rrfmrch" o | co4
a. | Survey l b. | Interview
r |__ e | E-'um; Emup_ d. Puhhshcd_ art;lc__
r v S technique of sampling is a non-probability type of
‘ sampling.
| a. | Snowball b. | Simple random
I | c. ‘ ﬁys{q‘nalic B .- Cluster N ]
| VI | Open-ended questions in consumer research provide what kind of
. | data?
If |—_r n.- ! Nﬂtcrh:al__ b. | Quantitative T
¢. | Structured d. | Qualitative .
| | ‘»’[1 | Ihblm;,mph:.f s mcluded in the ) of the repurl.__ 1 |
l main body B h_ concluding part R
i _l:._!l_rll roductory stge ‘ d. | data analysis
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I VI J The overall pl:; uTstra{cg}f adt;ptc_-i lc: scl_f:;t the sample from the ' ' ‘
i | Population is referred to as
| | A ‘Sdmplc Sl?e | b. | Sampling Frame r
! [ I . qamphng Dcmgn [ d. Rf:t:carch Method
E N e e p— S —— e I R
I T (B}_}_&.lnte whether the i'ullnmng statements are true or I'a[sc [07]  CO’s | KL's
| ; | I | Marketing research is conducted to evaluate i inventory cost. |
| | —_———— B — —
| : I T Quantitative data is usually collected through surveys with rating col, |
| | ' scales, co0z,
|r 'I 11 [' Researchers should respect respondents’ decisions to decline €03, | LI |
I' further participation, Cco4
| L T . o o . ‘
| IV | _Marketing research is said to be basic in nature. L ,
| V Blﬂhﬂd bﬂmphnb can result in misleading rescarch findings. ‘
il | | ‘VI i\'on -responsiveness of respondents cannot affect the accuracy of
[ research Fndm 5.
_ e . —
VII Using someone else's research findings without proper —I
| Jcknnwlcdyncnt is acceptable if the :ninnnalmn is useful. '
— - r a0 " ""—>-— 11
= .=
| Q.2 | Atttmpt the follmvmg [IS] CO’'s '_Ki,'
A | Mlustrate the concepls under ‘aamp]mg Dcsxgn with suitable examples- | [UB]TCO‘E L3
[ sample frame, 5.1mplf: unit, sample size, sampling techmqucs
I:_"_'B_' Describe hu“ tcchnuiugy can be integrated into Data Collection. [07)| co4 | L2
N - OR
| P | lllustrate with the hlr.lp of smtablc examples the l}'Pl:b of Sampling Errors. | IEIS] EDS L3
{_ ] Q_ | Explain the various methods of data collection that can be implemented in |[|1] 7| c cod | 12
| | laresearchstudy,. -
T
PR T . |nsifcos ki
A | Analyze the elements ni a Markcnng Rr.sear-::h Pmpﬂsal [08] | CO2 | L4
}‘ 1 F Evaluate the cthical issues c:nmmnnl}f encountered in marketing research | [07] | CO1 Ls
| | | and suggest appropriate solutions. J
] OR | |
: P_J_I :xamine the -u:npu. ol'Cnns.umq.r Research, [ [08] | CO2 | L4
' ]— Q | Critically Lvaluale 1he Iuml.ﬂmnx of Marketing Rusearch in detail. [07] ) CO1 | L5
'— -— —_— —_ —_ —_ —_ —— —_ —— — —e -— — —_— - — -
. I ' J
| - | T - - _ B D
Q.4 Mtl:mpt the following. [15] | CO's | K_L's_l
' T A_ A sports sEeEmpam FitStep, is launchmb a new range of run running
| shoes for college students, Before the launch, they want to conduct a i co3. | L6
survey to identily student preferences related to price, comfort, durability, co 4’ |

| and style.

Page 2 of 3




| 1. J Design a survey I::Ifﬁve_qﬂstmns (4 closed-ended and 1 op open-ended). [n5i J
.

| Formulate a research plan suggesting the Samplmg Frame, Sampling [05]
Method and Sample Size.
3. | Draft 2, rescurch objectives, -
L= 1

08|

XX
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