Mrocram:  LY.B.OCOM Semester: v Program Code: UGCGMDI_
Course: Commerce V {Mm;l.ing} ) Course Code: NUCMS0I
Duration: 2 Hour Examination Pattern:  NEP AUTONOM Max. Marks: l
Instructions:
LooAny 4 from Q No 1 to Q No 6. - I{x_nminnliun:_ -
2 Figures to the right indicate full marks.
3. Draw neat diagr:guus wherever necessary, REGULAR
CO (Course Outcome), KL (Knowledge Level). ___
'Q.1| |Analysethecase sy | cors | ks
B i_ QuickBite Café is located close to 4 large college campus. Its main | | 1
| customers are college students and young professionals living nearby. The
| ‘ cafe offers burgers, sandwiches, pizzas, coffee, cold drinks, and snacks. It
| I | also introduces special combo meals that include a burger, fries, and a
| drink at a lower combined price.
| I Since most of its customers are students, QuickBite keeps its prices
: ' affordable. A regular burger costs 199, while combo meals start at 2149,
| ! Customers can dine at the café, take away their food, or order through
! | food delivery applications,
: | QuickBite actively promotes itself through Instagram and WhatsApp.
| ' Every Friday, it runs a “Buy One Get One Free" offer on selected items. It
i also gives students a 10% discount when they show their college 1D card.
| N | | Answer tl:i’ullumg N o D
| - i{a} Ilcn_ll?}-tht. main targel LUS[I};'IIEI;i)_f;.)lIi{JkB'liE Cafe. - {03y | Coz | L2
i__ | Whatproducts and services are offered by QuickBite? oo | 2 |
! | (¢) | Explain the pricing strategy used by the café. (03) | CO3 | L3
: _| (d) [me.a Em.-s (EL-EEL:BH_::DIaF:u: is prmluu;lsEﬂlu!Eu -.;us-tu:nu-:rs'?_ o (03) C{ﬁ L3
[ {e) | Give suggestions to improve the services of QuickBite 03| CO4 | L3
Ql_r Attempt any TWO of the I‘ultt:ring. __ N [15] | CO’s | KL's
(a) | Define Marketing, Explain its functions. - caol | Ll
: {(b) | Suggest the steps in the ;:éss urErkcljng Research, - col | 12
: (c) 'Iixpluill the benelits of M.'1rk:rtulg_fiEgmt:ulmiunzm::rk;h:rs. - L'(]I__LE
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! U._J- i Miumpt any TWO Ell:u fulluwiné. [15) 1' CO's KL’S_
f _‘ () | What are the clﬂncnts uf_Marktting Mix? I LP‘ 2____iL'5
| (b) | Suggest the essentials of a good Package. co2 | LI
[_ ‘ (¢} | Enumerate _lh; l'u-_ctnrs influencing Priﬂing—,__ﬂ R coz | 12
| S N S Ro
| Q.4 lf__ ;'ummp[ any TWO u?llu' following. [15]  CO’s Kl_'_s
|_ | () | Discuss the traditional distribution channels in marketing. B T‘,E 03 L1
j _|-_f_|1] Euggtsl the ulclllcﬁti of the Promotion Mix. Co 3 L3 )
] l () | What are the skills required for effective selling? B co3| L2
f Q.5 Attempt any TWO of the following. [15] | CO's | KL's 1
J | (w) | Bringout unethical practices in marketing. co4| L2
J | (b) | Suggest the strategies for effective Rural Marketing. ?u'q L3
| (c) | Explain the reasons for failure of brands in India with suitable examples. Co4 | L4
Q.6 K| Write Short Notes (Any 3) [15] | CO's K-L.’s_
- _*[_u] The Holistic Concept of Marketing. col| L3 N
B {h'_l Penetration Pricing Strategies. co2 |:3_
(e) | Factors influencing selection of distribution channels, - CO3 | L3
{d) | Features of Integrated Marketing Communication. - coi | L2
I (e) .lE:;ruur options in Marketing. - co4| L2
L — I —

e XX e

Pape 2 of 2




{ "type": "Form", "isBackSide": false }


{ "type": "Form", "isBackSide": false }

