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Infiniti Retail is one ¢ of India; sJeadmg Co;nsumer Dug?&les and,EJcctromcs.(CDE) retaxler

operating under.{he brand name “Croma®. Croma.talers to aleultr brand:drgxtal gadgets
and home elegtromc needsx‘m India. (ﬁmently C&:roma has announced "Welcome Spnng A0
offer where‘it is assurmg a @mqmd offer on 7all Consum “er Durablgs“ < (15)
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Answ‘e-r‘the F oll()}ving el : & -
a)) Conduct a~SWOT analysrs of theBrand , > NS = ~o (05)
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\.,b) Suggest: appropnate-sales promotron techruques Crou@ could use\to attract c()n\sumers.v .;: )
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c) Pl?\n\'a viral xnzgl?eting ca_rﬂ_ﬁ‘aiign for gﬁline saleik'; § ,\:;_:? ‘3.\ & (05)
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S a Explam the 1mportance of sales promotron and dnsoﬂ'ss the reasons fori mcrease in sales
prom@uon Y N ac N £ W (08)
b. Giving appropnate examples dlscug?]’ush andeuIl theory\hof sales promotron (07)
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c Compare ,CFB vls Non CFB rpqdcl of salcs promotlon\ 2 (08)
O
d What-rs samplmg2 Explam the advantages and drsadvantages oﬂsamplmg method.  (07)
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Q3 Answegthe Followmg s o=
~a. Discuss the dlfferenv types of sa]es force onented prpr’i: tional techniques, widely used by
l compames to motlvate their cmployees :7-,- . (15)
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b.. stcuss lheshort- andJong -term e\ﬁects of sa}es s promotion. (08)
G Explam the drfferentsnategles arfopted for bydgctmg of sales promotion.activities.  (07)
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Q4. Answer the Following NS SN A N N
a. How is loyalty related to gamnﬁcatloh’? 2 40 < = (08)
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b. Discuss the various Traps of Sale@promotlon 3 &S e NS (07)f
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c. Design a sales promotion cambalgn for a.ﬁngh enq_fv}ist watch:f:rand Memwn the targel
audience, positioning strateg)ndnd loyal;y%;ogram that the brapdacould usc.*for promotiOn
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