Paper/ Sub—ject Code: 55332 / Advertising: Discipline Specific Electives: 1) Advertising in Contemporary Society

[Time: 2%2 hours] [ Marks:75]

Please check whether you ha))é got the right question paper.

NB: 1. Figures to the right indicaté full marks:
2. Tlustrate youf answers with examples

4

QL. An lndlan_Orgamc Shampoo brand and Recreatlona[ Centre plans 15
to expa.ud its operatlons in the global markel Your AdVemsmg agency

has to\mll out a campaign strategy for them -

Fll‘St Choose‘iny one product/servnée
-Second. Sele‘ct any 2 co”lmtrles from the group of countncs given below.
"~ . Note: Tﬁe two chosen countnes cannot be from the ;?lme group.

GroupA USA, UK, France, Germany B
- GfoupB Jgpan Chma,—Braznl South Korea -~
- -—Group C Saudl Arabla, Qatar Bahram (E)g:ept For Dubax and Abu

L7 Dhabi) ~ -
- Whabfactors wllk you keep in mmd while dcvclopmg the advertising

- - stmt;:gy for thc two countncs sclccted?

»What Is controvcrsnal advertnsmg" Elaboratc with cxamgles

— Q2. a.
ments with

</ : b Elaborate on representatlon of senior citizens in advemse

- - relevanl examples.

|

OR

£, What are the various lyprc's of advertising?
. PAS d .~Discuss the effects of liberalization in r
¢ policies: and its impact on Media & Entertainment mdustry

~3

elation to Lurrent financial

Q3.- a. Discuss the role of advertisements in representation of women & their 8
changing role in society.
b. ‘Advertisements created for children promote unhealthy eating habits’. 7
Comment on this statement and explain with the help of examples.
OR
c. ‘Digital platforms have changed the way content is created for 8
advertisements. Elaborate this statement with examples.
vertising. State the measures that 7

d. Discuss the impact of culture on ad
ile crealing cross-ct

should be taken care of whil tural content for

advertisements?



Paper! Subject Code: 55332 / Advertising: Discipline Specific Electives: 1) Advertising in Contemporary Society

Q4.
a.  Create a Social Marketing Campaign foran NGO on Voter Awareness |5
Drive.
OR
b Design a Social Media Marketing Campaign for Media Literacy 15
Initiative to curb misinformation/ disinformation to be promoted on
Internet
Q5. Short Notes (Any 3 out of 5) 15

a) Influencer Marketing

b) LPG Modcl

c) Popular Culture & Advertising

d) Political Advertsing

¢) Challenges in International Advertising
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